Ziij

BRAND GUIDELINES - V1.0

The brand,
in one file.

Everything a designer needs to represent Ziij correctly — logos,
colors, typography, naming, and voice. Sourced from ziij.org/brand.

TAGLINE (EN) TAGLINE (AR) FOR ORIGIN
54 )
Engineering precision [ d"')‘ Designers & partners Persian Zih - Zij,
meets creative chaos. s -7 the astronomical handbook.
Logos 01/ LOGO SYSTEM
Orange mark - light surfaces Reversed - on Ziij Orange Reversed - dark surfaces Wordmark - Navy #0F1229
USAGE RULES CLEAR SPACE & MINIMUM
® Don’t recreate or redraw the Iogo_ Reserve clear space equal to the height of the compass

. . mark on all sides. Never crop, rotate, add effects, or place
® Only use the logo in the approved colors provided. _ i
the mark on a busy photo without an approved solid panel

* Always keep sufficient clear space around the logo. behind it. The reversed (white) mark is for Ziij Orange or

® Respect the minimum size — min-height: 24px. dark surfaces only.

COIorS 02 / PALETTE
CORE

ZiijOrange Cream Warm Black Charcoal Wordmark Navy
#DD4829 #FFFBFO #2A1A15 #1A1A1A #0F1229

RGB 221,72, 41 RGB 255, 251, 240 RGB 42, 26, 21 RGB 26, 26, 26 RGB 15, 18, 41
CMYKO0, 67, 81,13 CMYKO0, 2,6, 0-RAL9001 CMYKO0, 38, 50, 84 CMYK 0,0,0,90 - RAL 9005 CMYK 63, 56, 0, 84

SUPPORTING

Muted Text Border Secondary
#70605C #EODA4D1 #EBESEO
RGB 112, 96, 92 RGB 224, 212, 209 RGB 235, 232, 224
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Typography 03 / TYPE SYSTEM

Engineered for clarity in two languages. Primary faces below; obtain Satoshi free from Fontshare (fontshare.com).

Satoshi ENGLISH Ul - BODY - HEADINGS - BUTTONS - LABELS

Aa

ABCDEFGHIJKLMN abcdefghijklmn 0123456789 — Engineering precision meets creative chaos.

WEIGHTS IN USE — Medium 500 - Semibold 600 - Bold 700 - Black 900

Alexandria ARABIC Ul - BODY Amiri DECORATIVE ARABIC
. . c 54 s0 4
dauuul ¢ gl — &

I . Pt Sidebar - highlights - footer
glaadl Saili dpwaigll adall

Thuluth LARGE ARABIC DISPLAY Ejaza SIGNATURE WORDMARK
g g
* ~ 0
&z ¢
Footer watermark - Our Story titles (specimen shown in a thuluth- The large «&j» in the footer
style face)

NOTES Mono/technical labels use Satoshi via font-mono — not a separate monospace. - English italic emphasis uses the system serif. - In

Arabic, font-black steps down to 800 and tight letter-spacing is disabled.

Writing

(11 RHHED
ZIIJ 04 / NAMING
ENGLISH — APPROVED ARABIC — SPELLING BY CONTEXT
ziij ) ziijAl ) Ziijinc. ) [ ©ZiijInc. 2026 CONTEXT SPELLING
Brand (full diacritics) i
AVOID _ _ .
With English gloss (Qu))
i Zii Elli Ziitdt Giiiiis Ul / nav (no diacritics) i
® One capital only: Z then lowercase “iij”. Definite 4l
® Proper noun — no plural. Use “at Ziij’, “Ziij’s approach”. Accusative Lyj
* All-caps FROM ZIlJ / BY ZIlJ only in technical eyebrow Legal entity uj s
labels — never body copy. o . . .
® Formal content & footer: prefer auj with full diacritics.
¢ URLs & handles stay lowercase: ziij.ai - @ziij_ai. ) L R
¢ Shorttitles & Ul: quj without diacritics is acceptable.
® Never use the retired name “Lakhsly” — it is now Nawah. ) ) B )
* Never mix spellings (@ / Zij I Zeej I Lakhsly).
CONTEXT REFERENCE
CONTEXT ENGLISH ARABIC
Hero Ziij — Al Agency & Custom Software welihadl elsall allsgl Auj
Copyright © ZiijInc. 2026 r-r1elil uj ©
Nawah label Nawah - BY ZIlJ j (o - olgi
Blog byline At Ziij & aic
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Voice &

Messaging 05 / VOICE
Confident Technical Partner, not Vendor Precise
We state outcomes, not hopes. Precise language; we respect We advise and architect; we Clarity over hype. Every claimis
an expert audience. don'tjust sell. backed.
CORE MESSAGING — EN € — Qrwlaw il Jilawyll
Engineering precision meets creative chaos. gl Saili dauwaigll aaall
From chaos to clarity. -agagll Ll yagall e
We are the Bridge. Juall A
We turn the complexity of your ideas into the elegance of a .aupliie ady Joasy gilg aalii Ll ¢ljlsai aisei Jgai

functioning, precise reality.

Pause the Game. Build the Future.

BOILERPLATE (SHORT)

Ziijis an Al and Odoo ERP partner that turns disconnected systems into a single, intelligent operational core for businesses
across MENA.

939l xlibno¥l sl3l (29 el s ERP il S i) 53>y 4S5 auluiiis olgi o] alaaioll aaka¥l Jg=,.

DO DON'T

¢ Lead with ROI, proof, and real outcomes. ® Use “cheap’, “agency-for-hire”, or discount language.

® Position as along-term partner. ® Over-promise specifics without proof.

® Use enterprise / deep-tech vocabulary. ® Mixinthe retired name “Lakhsly”.

Ziij Inc. - Cairo, Egypt - ziij.ai - @ziij_ai Full brand hub - ziij.org/brand
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